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Marketing Analytics: Strategic Models and M etrics offers marketing students
and professionals a practical guide to strategic decision models and marketing
metrics. The tools described in the book will aid marketers in making intelligent
decisionsto drive revenue and resultsin their organizations.

The book contains a wealth of information on marketing analytics:

- Almost 500 pages of text, covering awide variety of decision models and
metrics

- Nearly 400 figures, including diagrams, tables, and charts

- Step-by-step instructions on market segmentation, conjoint analysis, and other
techniques

- Current examples demonstrating how organizations are applying models and
metrics

Thelist of chapters below includes a sample of the topics:

- Chapter 1. Introduction - Introduction to marketing analytics

- Chapter 2. Market Insight - Market sizing and trend analysis

- Chapter 3. Market Segmentation - Segment identification, anaysis, and
strategy

- Chapter 4. Competitive Analysis - Competitor identification, analysis, and
strategy

- Chapter 5. Business Strategy - Anaytics-based strategy selection

- Chapter 6. Business Oper ations - Forecasting, predictive analytics, and data
mining

- Chapter 7. Product and Service Analytics - Conjoint analysis and
product/service metrics

- Chapter 8. Price Analytics - Pricing techniques and assessment

- Chapter 9. Distribution Analytics - Analytics-based channel evaluation and
selection

- Chapter 10. Promotion Analytics - Promotion budget estimation and
alocation

- Chapter 11. Sales Analytics - Metrics for sales, profitability, and support
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- Chapter 12. Analyticsin Action - Pivot tables and data-driven presentations

Edition: First Edition, Version 1.1, introduced November 2013. Revision 1.1
incorporates minor corrections and edits. It retains the same layout as the original
release (First Edition, Version 1.0). See StephanSorger.com for a complete
record of al changes.
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Marketing Analytics: Strategic Modelsand M etrics offers marketing students and professionals a
practical guide to strategic decision models and marketing metrics. The tools described in the book will aid
marketers in making intelligent decisions to drive revenue and resultsin their organizations.

The book contains awealth of information on marketing analytics:

- Almost 500 pages of text, covering awide variety of decision models and metrics

- Nearly 400 figures, including diagrams, tables, and charts

- Step-by-step instructions on market segmentation, conjoint analysis, and other techniques
- Current examples demonstrating how organizations are applying models and metrics

Thelist of chapters below includes a sample of the topics:
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- Chapter 2. Market Insight - Market sizing and trend analysis

- Chapter 3. Market Segmentation - Segment identification, analysis, and strategy

- Chapter 4. Competitive Analysis - Competitor identification, analysis, and strategy

- Chapter 5. Business Strategy - Analytics-based strategy selection

- Chapter 6. Business Oper ations - Forecasting, predictive anaytics, and data mining
- Chapter 7. Product and Service Analytics - Conjoint analysis and product/service metrics
- Chapter 8. Price Analytics - Pricing techniques and assessment

- Chapter 9. Distribution Analytics - Analytics-based channel evaluation and selection
- Chapter 10. Promotion Analytics - Promotion budget estimation and allocation

- Chapter 11. Sales Analytics - Metricsfor sales, profitability, and support

- Chapter 12. Analyticsin Action - Pivot tables and data-driven presentations

Edition: First Edition, Version 1.1, introduced November 2013. Revision 1.1 incorporates minor corrections
and edits. It retains the same layout as the original release (First Edition, Version 1.0). See
StephanSorger.com for a complete record of all changes.
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Editorial Review

About the Author

Stephan Sorger, M.S., M.B.A., is an authority on marketing analytics, supported with both professional and
academic work on the subject. Professionally, Mr. Sorger has applied quantitative methods at leading
organizations such as Oracle, 3Com, and NASA. As an instructor, Mr. Sorger has taught marketing analytics
at the University of California, Berkeley Extension since 2008.

Users Review
From reader reviews:
Anthony McDondll:

This book untitled Marketing Analytics: Strategic Models and Metrics to be one of several booksin which
best seller in this year, thisis because when you read this reserve you can get alot of benefit upon it. You
will easily to buy this kind of book in the book shop or you can order it by using online. The publisher with
this book sells the e-book too. It makes you easier to read this book, since you can read this book in your
Smart phone. So thereis ho reason for your requirements to past this book from your list.

Gregg Spencer:

A lot of people always spent their very own free time to vacation or go to the outside with them family or
their friend. Are you aware? Many alot of people spent they free time just watching TV, or maybe playing
video games all day long. In order to try to find a new activity honestly, that islook different you can read a
new book. It isreally fun for you. If you enjoy the book that you just read you can spent all day every day to
reading areserve. The book Marketing Analytics: Strategic Models and Metrics it doesn't matter what good
to read. There are alot of those who recommended this book. They were enjoying reading this book. If you
did not have enough space bringing this book you can buy the actual e-book. Y ou can mOore quickly to read
this book from the smart phone. The price is not very costly but this book provides high quality.

DorisRice:

Precisely why? Because this Marketing Analytics. Strategic Models and Metricsis an unordinary book that
the inside of the guide waiting for you to snap the item but latter it will zap you with the secret the idea
inside. Reading this book alongside it was fantastic author who all write the book in such remarkable way
makes the content on the inside easier to understand, entertaining method but still convey the meaning fully.
S0, itisgood for you for not hesitating having this nowadays or you going to regret it. This unique book will
give you alot of advantages than the other book have got such as help improving your proficiency and your
critical thinking method. So , still want to hold off having that book? If | have been you | will go to the book
store hurriedly.



Cynthia Cisneros:

Aswe know that book is essential thing to add our information for everything. By a e-book we can know
everything we wish. A book is arange of written, printed, illustrated or maybe blank sheet. Every year ended
up being exactly added. This publication Marketing Analytics: Strategic Models and Metrics was filled
concerning science. Spend your extratime to add your knowledge about your research competence. Some
people has different feel when they reading some sort of book. If you know how big selling point of a book,
you can really feel enjoy to read a e-book. In the modern era like now, many ways to get book you wanted.
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