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La nueva edición de Principios de Marketing realiza un amplio recorrido por la
moderna concepción del marketing desde una perspectiva tanto estratégica como
operativa.

Este libro aporta, a diferencia de otras obras de marketing, la posibilidad de
acercarse a los nuevos métodos en la gestión de clientes y a los instrumentos más
actuales de comercialización que aplican las empresas en la realidad.

• ¿Qué es el valor del tiempo de vida del cliente para la empresa? ¿Cómo se
coordinan las acciones de cross-selling y up-selling en la gestión del valor del
cliente?
• ¿Cuál es la principal causa de fracaso en la implantación de la estrategia de
gestión de relaciones con los clientes CRM?
• ¿Qué tendencias actuales influyen más sobre el comportamiento de compra de
los consumidores?
• ¿Qué variables y medidas integran los sistemas de control de las acciones de
marketing que puede implantar la empresa?
• ¿Cuáles son los principales servicios de información electrónicos a disposición
de las empresas en la actualidad?
• ¿Qué reglas hay que seguir para obtener el éxito en el lanzamiento de nuevos
productos al mercado?
• ¿Cuáles son los principales instrumentos apra aumentar la rotación y
rentabilidad de los productos en el punto de venta?
• ¿Qué principales formas de publicidad no convencional en televisión utilizan
las empresas?

En este texto el lector encontrará respuesta a estas y muchas otras preguntas,
además de una gran cantidad de ejemplos, ilustraciones y esquemas que facilitan
la comprensión y aplicación. Un libro válido tanto para el aprendizaje de
estudiantes como para la consulta del profesional de marketing.

Autores: Águeda Esteban Talaya, Jesús García de Madariaga, Mª José Narros
González, Cristina Olarte Pascual, Eva Marina Reinares Lara, Manuela Saco
Vázquez.
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Editorial Review

Users Review

From reader reviews:

Randall Yang:

This Principios de marketing (Spanish Edition) usually are reliable for you who want to become a successful
person, why. The reason of this Principios de marketing (Spanish Edition) can be on the list of great books
you must have is definitely giving you more than just simple studying food but feed you with information
that maybe will shock your earlier knowledge. This book is definitely handy, you can bring it everywhere
you go and whenever your conditions both in e-book and printed versions. Beside that this Principios de
marketing (Spanish Edition) giving you an enormous of experience for example rich vocabulary, giving you
test of critical thinking that we know it useful in your day exercise. So , let's have it and luxuriate in reading.

Paul Hill:

Spent a free time and energy to be fun activity to perform! A lot of people spent their leisure time with their
family, or their friends. Usually they carrying out activity like watching television, going to beach, or picnic
within the park. They actually doing ditto every week. Do you feel it? Would you like to something different
to fill your own personal free time/ holiday? Could possibly be reading a book is usually option to fill your
free of charge time/ holiday. The first thing that you ask may be what kinds of e-book that you should read.
If you want to test look for book, may be the publication untitled Principios de marketing (Spanish Edition)
can be good book to read. May be it might be best activity to you.

Hilda Dumas:

Playing with family in a park, coming to see the sea world or hanging out with friends is thing that usually
you have done when you have spare time, in that case why you don't try point that really opposite from that.
Just one activity that make you not sense tired but still relaxing, trilling like on roller coaster you have been
ride on and with addition details. Even you love Principios de marketing (Spanish Edition), you are able to
enjoy both. It is great combination right, you still desire to miss it? What kind of hang-out type is it? Oh can
happen its mind hangout men. What? Still don't have it, oh come on its known as reading friends.

Lawrence Scuderi:

In this period of time globalization it is important to someone to obtain information. The information will
make you to definitely understand the condition of the world. The health of the world makes the information
easier to share. You can find a lot of references to get information example: internet, paper, book, and soon.
You can observe that now, a lot of publisher that will print many kinds of book. The particular book that



recommended to you is Principios de marketing (Spanish Edition) this guide consist a lot of the information
in the condition of this world now. This specific book was represented how can the world has grown up. The
language styles that writer value to explain it is easy to understand. Typically the writer made some
exploration when he makes this book. That's why this book suited all of you.
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